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 CALIFORNIA ARCHITECTS BOARD 
 

 
 INITIAL STATEMENT OF REASONS 
 

 

Hearing Date:  No hearing has been scheduled for the proposed action 
 
Subject Matter of Proposed Regulations: Public Presentments and Advertising 
Requirements 
 
Sections Affected: 135 of Article 5 of Division 2 of Title 16 of the California Code of 
Regulations1 (CCR) 
 
Introduction and Problem Statement 
 
The California Architects Board (Board) licenses architects, of which there are 
approximately 22,000 in California. Business and Professions Code (BPC) section 5526 
authorizes the Board to adopt rules and regulations as may be necessary and proper 
and that are not inconsistent with the Architects Practice Act (Chapter 3 of Division 3 of 
the BPC commencing with Section 5500). BPC section 137 authorizes the Board to 
promulgate regulations requiring licensees to include their license numbers in any 
advertising, soliciting, or presentments to the public. The Board seeks to adopt new 
CCR section 135 to set forth the requirements to be followed by licensees when 
advertising and making presentments to the public. 
 
Architects are not currently required to provide their name and license number on 
advertisements, solicitations, or presentments made to the public. This omission makes 
it more difficult for consumers to ascertain if an individual is licensed and qualified to 
perform architectural services. In addition, consumers are unable to check the license 
number of an architect to determine if the license is in good standing before consulting 
or contracting with that architect. Architects also do not receive the full benefit of their 
license when their advertisements are not easily discernible from unlicensed individuals, 
such as is common on internet advertising platforms.  
 
The Board’s 2019-2021 Strategic Plan contains an objective to “Collaborate with 
websites to restrict advertisements from unlicensed entities” (2019-2021 Board’s 
Strategic Plan, page 10.) At the Board’s August 1, 2019, Regulatory and Enforcement 
Committee (REC) meeting, the REC met to discuss the recommendations to address 
the strategic plan objective. After Board counsel advised that the Board does not have 
jurisdiction to require internet advertising platforms to correctly categorize unlicensed 
designers, the REC discussed the recommendation to require architects to post their 
license numbers on advertisements as a way to distinguish themselves from unlicensed 
individuals. The REC approved the proposal and recommended that the Board consider 
adopting the regulation. (August 1, 2019 REC Meeting Minutes.) 

 
1 All CCR references are to title 16 unless otherwise noted. 
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At the Board’s September 11, 2019 meeting, the Board discussed the recommendations 
of the REC including the recommendation of requiring an architect to post his or her 
license number on advertisements and determined that more research was needed on 
the matter, as well as input from licensees and professional organizations. (September 
11, 2019 Board Meeting Minutes.) 
 
In November 2019 Board staff conducted an on-line survey of licensees and found that 
they were overwhelmingly in favor of the proposal. 
 
At the Board’s February 28, 2020 meeting, the Board discussed the regulation to 
require an architect to post his or her license number on advertisements. The Board 
raised some concerns regarding whether the regulation would be unduly burdensome to 
architects and large firms. The Board voted to send the matter back to the REC to find 
more data to support the regulation. (February 28, 2020 Board Meeting Minutes.)  
 
Board staff updated the regulation to remove office signs from the list of advertisements 
that would have to be modified, and added subsection (b), which addresses the 
responsibility of medium-sized and large firms. At the November 5, 2020 REC Meeting, 
the REC voted to approve the regulation and send it back to the Board to consider with 
the updated language of the regulation. (Draft November 5, 2020 REC Meeting 
Minutes.) 
 
At the Board’s December 11, 2020 meeting, a representative of the American Institute 
of Architects California Chapter lent their support, and the Board voted unanimously to 
approve the currently proposed language. (December 11, 2020 Board Meeting 
Minutes.)  
 
While staff worked on the initial rulemaking package documents with the Legal Affairs 
Division (LAD), LAD raised concerns about portions of the text that may be questioned 
during OAL’s final review. To resolve LAD’s concerns, at the Board’s September 10, 
2021 meeting, the board modified the CCR section 135 text to remove superfluous 
language in subdivision (a), to clarify language in subdivision (b), and to add subdivision 
(c) to include the definition of “management control” as defined in CCR section 134. 
(September 10, 2021 Draft Board Meeting Minutes). 
 
Specific Purpose, Anticipated Benefit, and Rationale: 

 
Adopt CCR Section 135 – Architectural Advertising 
 
Section 135, subdivision (a) 
 
Purpose: The purpose of adopting CCR section 135, subdivision (a), is to require 
architects to include their name and license number in all forms of advertisements, 
solicitations, or presentments made to the public in connection with the rendition of 
architectural services.  
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Anticipated Benefit: The Board anticipates that consumers will benefit from the proposal 
and be better informed of who is and who is not a licensed architect by requiring all 
advertisements, solicitations, and presentments to include the architect’s name and 
license number. Consumers will be able to use the license number to search the 
Consumer Affairs Systems (CAS) database through the Board’s website to confirm 
whether the advertising individual is the individual associated with the license number. 
By providing consumers with an architect name and license number on advertisements, 
solicitations, or presentments made to the public, the proposal will provide better 
consumer welfare and safety protection. The Board also anticipates that licensed 
architects in California will benefit from the proposal by distinguishing licensed 
architects from unlicensed individuals.  
 
Rationale: The proposal is necessary to increase licensure transparency in the rendition 
of architectural services by providing consumers with notice in all forms of advertising of 
the architect’s name and license number information. BPC section 137 authorizes all 
agencies within the Department of Consumer Affairs to adopt regulations requiring 
licensees to include their license numbers on all forms of advertising, soliciting, or 
presentments to the public. Such notice provides consumers with information they can 
use to identify licensed individuals before consulting with or contracting for professional 
services. There is no current regulation requiring architects to provide their names and 
license numbers on all forms of advertising, soliciting, or presentments to the public, 
which include, but are not limited to, cards, letterhead, telephone listings, Internet Web 
sites, and contract proposals. This leaves consumers at risk of contracting with an 
unlicensed individual performing architectural services or not knowing the license status 
of the person performing architectural services on their behalf.  Licensure by the Board 
helps ensure minimum standards in the profession are continuously met and enforced. 
This proposal would help consumers make informed decisions about licensed 
architectural services and implement the public policy protections established under 
BPC section 137 to require licensed architects to include their name and license 
number on all forms of advertisements, solicitations, or presentments to the public.  
 
Section 135, subdivision (b) 
 
Purpose: This purpose of adopting CCR section 135, subdivision (b), is to set 
advertising compliance standards for architects who work at a business entity that 
contains or employs two or more architects.  Such compliance shall be deemed 
satisfied if the advertisements, solicitations, or presentments to the public by the 
business entity at which the architects are employed include the name and license 
number of at least one architect who is (1) in management control of the business 
entity, and (2) the owner, a part-owner, an officer, or an employee of the business 
entity. This subsection responds to the concern of larger firms worried about having to 
list dozens of names and license numbers in their advertisements, solicitations, or 
presentments. 
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Anticipated Benefit: The Board anticipates that consumers will benefit from the proposal 
and be better informed of who is and who is not a licensed architect by requiring all 
presentments, solicitations, and advertisements for business entities with two or more 
architects to include the name and license number of the architect which is in 
management control of the entity as defined in CCR 134 and the business entity’s 
owner, part-owner, officer, or employee. Consumers will be able to use the license 
number to search the CAS database through the Board’s website to confirm whether 
the advertising individual is licensed and qualified to provide architectural services. By 
providing consumers with an architect’s name and license number on advertising, 
soliciting, or presentments made to the public, the proposal will better protect consumer 
health, safety and welfare. The Board also anticipates that licensed architects in 
California will benefit from the proposal by distinguishing licensed architects from 
unlicensed individuals.  
 
Rationale: The proposal is necessary to increase licensure transparency in the rendition 
of architectural services at a business entity that contains or employs two or more 
architects while permitting compliance with the advertising requirements of this proposal 
in a more efficient and less burdensome manner. BPC section 137 authorizes all 
agencies within the Department of Consumer Affairs to adopt regulations requiring 
licensees to include license numbers in all forms of advertisements, solicitations, or 
presentments to the public.  There is no current regulation requiring architects who are 
in management control of a business entity that contains or employs two or more 
architects to provide their names and license numbers on all forms of advertisements, 
solicitations, or presentments to the public.  This proposal would set such a 
requirement.  
 
During the development of this proposal, concerns were raised regarding how large 
firms with multiple licensees would be able to comply with the requirement of placing 
each architect’s name and license number on the business entity’s advertising without 
undue burden.  To address the foregoing concerns, this proposal would allow the 
advertising requirements of this section to be deemed satisfied as to a business entity 
that contains or employs two or more architects by listing at least one architect who is in 
management control of the business entity and an owner, part-owner, an officer or an 
employee of the business entity.  This proposal would implement the protections 
established under BPC section 137 by requiring at least one licensee’s name and 
number to be listed on the advertising for the larger business (two or more architects) 
and focusing the consumer’s notice on the individual with general oversight of the 
professional services offered and provided by the business entity (i.e., in “management 
control”) and who is substantially involved in the business either through ownership, 
employment or acting as an officer.  These requirements provide a more efficient 
approach that does not overwhelm the consumer with information, which might occur if 
all architect’s names and license numbers were listed. Nevertheless, using this focused 
approach will assist the consumer in making a more informed decision about the 
businesses they may select in the rendition of architectural services, consistent with the 
public policy objectives of BPC section 137. 
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Section 135, subdivision (c) 
 
Purpose: The purpose of adopting CCR section 135, subdivision (c), is to establish that 
the term “management control” has the same meaning it has in CCR section 134.  
 
Anticipated Benefit: The Board anticipates that business entities seeking to comply with 
this regulation will benefit by having a clear definition of the term “management control.”  
 
Rationale:  Existing section 134 makes it unlawful for a person to use the term 
“architect” in a business name unless that person is a business entity wherein an 
architect is: (1) in management control of the professional services that are offered and 
provided by the business entity; and, (2) either the owner, a part-owner, an officer or an 
employee of the business entity. Section 134 defines “management control” as “general 
oversight of the professional services offered and provided by the business entity.” 
 
Since section 134 indicates that the definition applies only to that section, this proposal 
is necessary to adopt that definition by reference for section 135 to ensure adequate 
notice to the public that this same definition applies with respect to advertising, to avoid 
confusion regarding the meaning of “management control” as used in subdivision (b), 
and to ensure consistency in the Board’s regulations related to public presentments, 
advertising and business names. In the Board’s experience this definition is generally 
accepted and easily implemented by the regulated community and since both sections 
134 and 135 relate to representations made to the public, they should be applied 
uniformly to ensure fairness and a well-balanced approach to enforcement of these 
provisions. 
 
 

Underlying Data 
 

1. California Architects Board Strategic Plan 2019-21 
2. August 1, 2019, Regulatory and Enforcement Committee Meeting Agenda, 

relevant Meeting Materials, and relevant Meeting Minutes 
3. September 11, 2019 California Architects Board Meeting Agenda, relevant 

Meeting Materials, and relevant Meeting Minutes 
4. February 28, 2020 California Architects Board Meeting Agenda; relevant 

Meeting Materials; and relevant Meeting Minutes 
5. November 5, 2020, Regulatory and Enforcement Committee Meeting 

Agenda, relevant Meeting Materials, and relevant Draft Meeting Minutes 
6. December 11, 2020, California Architects Board Meeting Agenda; relevant 

Meeting Materials; and relevant Meeting Minutes 
7. September 10, 2021 California Architects Board Meeting Agenda, relevant 

Meeting Materials, and relevant Draft Meeting Minutes 
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Business Impact 
 
The Board has made a determination that the proposed regulatory action would have no 
significant statewide adverse economic impact directly affecting business, including the 
ability of California businesses to compete with businesses in other states. This initial 
determination is based on the following facts: 
 
The Board currently provides licensure to approximately 22,000 architects in the state.  
Those businesses impacted by this regulation would be limited to architecture 
businesses with licensed architects. The narrow scope of who this regulation impacts 
also minimizes the impact on business and competition in the state generally.   
 
The regulations require licensees to include their name and license number on all forms 
of advertisements, solicitations, or presentments to the public. However, many 
licensees are already in full or near full-compliance and would likely not incur additional 
costs.  
 
Licensees will have sufficient lead time to update printed materials and digital 
information technology (IT) platforms as part of regular cyclical updates, which would 
result in no additional costs.   
 
Those licensees needing to update existing marketing materials (i.e. business cards, 
letterhead, contracts, forms, etc.) may incur one-time set-up printing costs up to $100. 
The Board notes, a licensee could also opt to hand write in the specified information at 
no additional costs.   

 
Any ongoing printed marketing costs would be incurred regardless of the proposed 
regulations, so any economic impact would be one-time. In the unlikely event all 22,000 
licensees incurred the maximum costs of $100 each, the total economic impact would 
be approximately $2.2 million in one-time costs. 
 
The Board further notes, most licensees will likely be able to comply with the regulations 
using a combination of “no costs” or “minimal costs” solutions. As a result, while the 
actual economic impact is unknown at this time, it is likely to range from $0 to $2.2 
million.  
 
Economic Impact Assessment 
 
This regulatory proposal will have the following effects: 
 
Creation or Elimination of Jobs Within the State of California 
The Board has determined that this regulatory proposal will not create new jobs or 
eliminate existing jobs within the State of California because the proposed regulations 
will not be a burden to jobs nor have any impact in creating jobs. This regulatory 
proposal only requires architects to include their name and license number on 
advertisements, solicitations, or presentments to the public and thereby notify 
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consumers that they are licensed. Since there are only approximately 22,000 licensed 
architects in the State of California, this requirement will only impact a small fraction of 
the jobs in California. 
 
Creation of New or Elimination of Existing Businesses Within the State of California 
The Board has determined that this regulatory proposal will not create new businesses 
or eliminate existing businesses within the State of California because the proposed 
regulations will not be a burden to businesses, nor will it have any impact in creating 
businesses. This regulatory proposal only requires a minor edit for architects to include 
their name and license number on advertisements, solicitations, or presentments to the 
public. Since there are only 22,000 licensed architects in the State of California, this 
requirement will only impact a small fraction of the business community in California. 
 
Expansion of Businesses or Elimination of Existing Businesses Within the State of 
California 
This regulatory proposal will not affect the expansion of businesses currently doing 
business within the State of California because the proposed regulations should not 
impact advertising budgets enough to affect the expansion of business. Licensees 
needing to update their marketing materials would need to make minor changes or edits 
to current materials in order to comply with the regulations with estimated one-time 
costs of $100. 
 
Proposed Benefits to the Health and Welfare of California Residents 
This regulatory proposal will benefit the health and welfare of California residents 
because consumers will be better informed of who is and who is not a licensed architect 
by requiring all advertisements, solicitations, and presentments to include the architect’s 
name and license number. Consumers will be able to use the license number to search 
the Consumer Affairs Systems (CAS) database through the Board’s website to confirm 
whether the advertising individual is the individual associated with the license number. 
By providing consumers with an architect name and license number on advertisements, 
solicitations, or presentments made to the public, the proposal will provide better 
consumer welfare and safety protection. The Board also anticipates that licensed 
architects in California will benefit from the proposal by distinguishing licensed 
architects from unlicensed individuals. 
 
Determination of Effects on Worker Safety 
This regulatory proposal would not affect worker safety because this proposal does not 
involve worker safety. The regulations require licensees to include their name and 
license number on all forms of advertisements, solicitations, or presentments to the 
public. 
 
Determination of Effects on State Environment 
This regulatory proposal will not affect the State’s environment because this proposed 
regulation does not involve the environment.  The regulations require licensees to 
include their name and license number on all forms of advertisements, solicitations, or 
presentments to the public which would likely include “no cost” compliance or very little 
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one-time re-printing of marketing materials costs of up to $100 for each affected 
licensee. 
 
Specific Technologies or Equipment 
 
This regulation does not mandate the use of specific technologies or equipment. 
 
Consideration of Alternatives 
 
No reasonable alternative to the regulatory proposal would be either more effective in 
carrying out the purpose for which the action is proposed or would be as effective or 
less burdensome to affected private persons and equally effective in achieving the 
purposes of the regulation in a manner that ensures full compliance with the law being 
implemented or made specific.  
 
Set forth below are the alternatives which were considered and the reasons each 
alternative was rejected: 

 
1. Not adopt the regulation:  This alternative was rejected because if the Board 

does not adopt the proposed amendments, consumers will continue to be 
confused by advertising platforms that classify unlicensed designers in the 
same category as architects. It is not within the Board’s jurisdiction to 
mandate that advertising platforms distinguish between licensed and 
unlicensed design professionals. 

 
2. Adopt the regulation. This alternative was accepted. Providing consumers 

with an architect name and license number on advertisements, solicitations, 
or presentments made to the public would help consumers make informed 
decisions about licensed architectural services. This proposal is also an 
important way for the Board to help the public distinguish between licensed 
architects and unlicensed individuals. 

 
 




Accessibility Report


		Filename: 

		ccr_135_isr.pdf




		Report created by: 

		

		Organization: 

		




[Enter personal and organization information through the Preferences > Identity dialog.]


Summary


The checker found no problems in this document.


		Needs manual check: 2

		Passed manually: 0

		Failed manually: 0

		Skipped: 0

		Passed: 30

		Failed: 0




Detailed Report


		Document



		Rule Name		Status		Description

		Accessibility permission flag		Passed		Accessibility permission flag must be set

		Image-only PDF		Passed		Document is not image-only PDF

		Tagged PDF		Passed		Document is tagged PDF

		Logical Reading Order		Needs manual check		Document structure provides a logical reading order

		Primary language		Passed		Text language is specified

		Title		Passed		Document title is showing in title bar

		Bookmarks		Passed		Bookmarks are present in large documents

		Color contrast		Needs manual check		Document has appropriate color contrast

		Page Content



		Rule Name		Status		Description

		Tagged content		Passed		All page content is tagged

		Tagged annotations		Passed		All annotations are tagged

		Tab order		Passed		Tab order is consistent with structure order

		Character encoding		Passed		Reliable character encoding is provided

		Tagged multimedia		Passed		All multimedia objects are tagged

		Screen flicker		Passed		Page will not cause screen flicker

		Scripts		Passed		No inaccessible scripts

		Timed responses		Passed		Page does not require timed responses

		Navigation links		Passed		Navigation links are not repetitive

		Forms



		Rule Name		Status		Description

		Tagged form fields		Passed		All form fields are tagged

		Field descriptions		Passed		All form fields have description

		Alternate Text



		Rule Name		Status		Description

		Figures alternate text		Passed		Figures require alternate text

		Nested alternate text		Passed		Alternate text that will never be read

		Associated with content		Passed		Alternate text must be associated with some content

		Hides annotation		Passed		Alternate text should not hide annotation

		Other elements alternate text		Passed		Other elements that require alternate text

		Tables



		Rule Name		Status		Description

		Rows		Passed		TR must be a child of Table, THead, TBody, or TFoot

		TH and TD		Passed		TH and TD must be children of TR

		Headers		Passed		Tables should have headers

		Regularity		Passed		Tables must contain the same number of columns in each row and rows in each column

		Summary		Passed		Tables must have a summary

		Lists



		Rule Name		Status		Description

		List items		Passed		LI must be a child of L

		Lbl and LBody		Passed		Lbl and LBody must be children of LI

		Headings



		Rule Name		Status		Description

		Appropriate nesting		Passed		Appropriate nesting






Back to Top


